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Abstract

This study aims to analyze how Indonesian migrant caregivers in Japan construct
and perform their minority identities through storytelling practices on TikTok. It
also explores the extent to which these representations open up opportunities for
the emergence of micro-celebrities in the digital space. Previous studies have
tended to position migrant workers as objects of structural analysis, thus
remaining limited in explaining how they actively encode, negotiate, and
represent their lived experiences through self-produced narratives on social
media. To address this gap, this study employs a qualitative approach using
Qualitative Content Analysis (QCA) on ten TikTok videos produced by
Indonesian migrant caregivers, with thematic analysis assisted by NVivo
software. The findings identify seven main themes: emotional burden,
occupational risks, workplace realities, self-regulation, workplace relationship
dynamics, communication barriers, and personal growth. Through the lens of
Stuart Hall’s theory of representation, these narratives reflect dominant,
negotiated, and oppositional readings. Digital storytelling functions not only as a
medium for self-expression but also as a strategic performative practice that
generates authenticity capital, reinforces niche identity, and builds parasocial
bonds with the audience. This study contributes to expanding communication
research on performative minority identity at the intersection of digital
storytelling, platform visibility, and migrant workers’ self-representation.

Keywords: Indonesian Migrant Caregiver, Digital Storytelling, Performative Minority
Identity, Tiktok, Microcelebrity
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1. Introduction

Population migration is an ongoing social phenomenon that is
becoming increasingly multidimensional. As a social reality, migration has
played a significant role in shaping human civilization over time
(Madaminovich et al., 2025). Migration is generally driven by the desire to
move to another region in search of a better life; the primary causes are
poverty, a lack of job opportunities, and low wages (Nurhidayati, 2021).

Data from the Indonesian Ministry of Migrant Workers Protection
(2025) indicates that the placement of Indonesian migrant workers (PMI)
totalled 297,434 people, an increase of 0.11% compared to the previous
year. Geographically, PMI placements are distributed across various
countries, with five (5) primary destinations.

Table 1. Placement of Indonesian Migrant Workers by Country
Sources: KP2MI (2025)
No Host Country 2024 2025 Percentage

1. Taiwan 84.581 89.960 30,29%
2. Hongkong 99.773 76.157 25,65%
3. Malaysia 51.723 54.434 18,33%
4. Jepang 12.719 19.970 6,73%
5. Singapura 10.819 15.621 5,26%

As shown in Table 1, Japan ranks among the top five destination
countries for migrant workers. This is driven by challenges related to the
care of the elderly. Demographic shifts marked by a surge in the elderly
population and a decline in birth rates, have created a labor shortage
(Srimulyani et al., 2022). This phenomenon has created job opportunities
for migrant workers.

Table 2. Top 5 Jobs of Indonesian Migrant Workers
Sources: KP2MI (2025)

No Host Country 2024 2025 Percentage
1. House Maid 100.096 76.773 25,85%
2. Caregiver 52.029 53.574 18,04%
3. Plantation Worker 20.665 27.828 9,37%

4.  Worker 22.527 17.250 5,81%
5.  Domestic Worker 4.669 14.466 4.87%
6. Other Jobs 97.446 107.057  36,05%
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According to Table 2, the caregiver sector is projected to grow by
2,97% by 2025, indicating that it 1s one of the dominant sectors for the
placement of Indonesian migrant workers (PMI) (KP2MI, 2025). The high
employment opportunities in the caregiver sector in Japan are driven by
various motivations that encourage individuals to choose to become
Indonesian migrant workers (PMI).

These motivations create expectations regarding working conditions
in the destination country. Migrant workers who depart with strong
economic motivations tend to have a higher tolerance for work-related
stress in order to maintain their income (Anggara et al., 2024). In reality,
these expectations do not always align with the reality faced on the ground.
Ladegaard (2025) reveals that migrant workers often face harsh working
conditions, ranging from exploitation and verbal abuse to psychological
trauma with long-term effects.

Similar challenges are also found more specifically in the context of
caregiving. Sever & Tiryaki (2025) explain that female migrant workers in
the caregiving sector face complex emotional burdens, including
discrimination, loneliness due to being far from family, heavy physical
strain, and the demands of emotional labor that are often unrecognized.
However, that study covered migrant workers from the Philippines and
Mongolia, so the specific experiences of Indonesian migrant workers as a
distinct group within the caregiving sector in Japan have not been deeply
explored. Research by Asis & Carandang (2020) identified six main themes
of stressors: relationships with co-workers, language barriers, work-life
balance, health concerns, the physical environment, and relationships with
patients.

This workplace challenge was confirmed by one Indonesian migrant
caregiver, as follows:

“The work environment here is shaped by what’s called the Tatemae
culture. If you make a mistake, they (native Japanese workers) immediately
badmouth you behind your back. Seniority is highly valued, and we’re a
minority here. Some things aren’t like how people frame them on TikTok.”

The experience shared by one Indonesian migrant caregiver reflects a
pattern of vulnerability systematically experienced by migrant workers and
ethnic minorities. Migrant and Ethnic Minority (MEM) groups face
various structural challenges, including uncertain migration status,
language and cultural barriers, limited control over working conditions,
and fear of superiors that reinforces their marginalized position (van Selm
et al., 2025). Minorities themselves are social groups whose presence is
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sometimes seen as a contradiction because they differ from the majority
group in society (Wibowo & Sukardani, 2023).

Awareness of this minority status is not only felt on a personal level,
but is also openly expressed through social media. Nasrullah as cited in
(Siregar, 2022) defines social media as a tool or platform for users to form
social bonds. Various social media platforms allow users to be not only
recipients of information, but also producers of information (user-
generated content) capable of shaping public opinion (Syah et al., 2025). A
number of Indonesian migrant caregivers in Japan actively share their
experiences through social media platforms.

The social media platform used by Indonesian migrant caregivers in
Japan to share their stories is TikTok. TikTok is an app launched in
September 2016 by Zhang Yiming. It is a social media platform that offers
a variety of unique and engaging features, making it easy for users to create
creative short videos that have the potential to attract a large audience
(Yuliana et al., 2023). TikTok is capable of reaching audiences quickly,
interactively, and in line with trends emerging among social media users.
TikTok, which was initially popular only among teenagers, has now
evolved into an educational platform that appeals to people of all ages
(Retnasary & Fitriawati, 2022). This shift in function indicates a change in
the use of TikTok as a medium for conveying informative and persuasive
messages. The use of TikTok by Indonesian migrant caregivers not only
reflects adaptation to developments in digital technology, but also indicates
a shift in patterns of self-representation in the virtual public sphere.

To understand how self-representation is constructed and interpreted
in a media context. A conceptual framework is needed that can explain the
relationship between identity, meaning, and communication practices. In
this regard, the ideas of Stuart Hall, a cultural and media theorist, are
particularly relevant. Representation theory adopts a constructivist
approach, which posits that meaning is constructed through language
(Yuwono, 2021). Furthermore, Hall identifies three ways of decoding
messages: dominant reading, negotiated reading, and oppositional reading
(Iswara & Moerdisuroso, 2022). In the context of Indonesian migrant
caregivers, these three reading positions are reflected in how they present
themselves to digital audiences.

One of the predominant methods used in this representational process
is storytelling. In communication practice, storytelling serves as a narrative
approach that enables audiences to express their identities more effectively
(Widianingsih & Cahyani, 2020). The development of communication and
information technology has also brought changes to storytelling practices,
which have now evolved into digital storytelling. Digital storytelling offers
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high flexibility in its delivery. The formats used can vary according to the
communicator’s objectives and the characteristics of the target audience,
ranging from educational, argumentative, and narrative approaches to
contemplative ones focused on self-reflection (Drajat & Purnama, 2020).

Lambert’s Digital Storytelling Cookbook explains how digital
storytelling (DST) is applied in the practice of creating short personal
narratives using visual and audio elements (Chan & Sage, 2021). Lambert
(2010) outlines seven stages in the practice of DST: owning insights, owning
emotions, finding the moment, seeing the story, hearing it, assembling it, and
sharing it (Chan & Sage, 2021).

Various studies have documented the motivations and challenges

faced, such as:

1) Understanding The Motivations of Being Indonesian Migrant
Workers by Anggara et al. (2024) regarding the motivations that
drive individuals to work abroad

2) Trauma, Extreme Humiliation, and Coping Strategies in Migrant
Domestic Workers’ Storytelling: Linguistic and Psychological
Perspectives by Ladegaard (2025) regarding the challenges of
exploitation and psychological trauma in the destination country

3) Emotional Labor, Conflicting Caregiving Responsibilities and
Resilience Among Foreign Female Caregivers in Japan: A
Photovoice Study by Sever & Tiryaki (2025) regarding the
emotional burden and discrimination experienced specifically
within Japan’s caregiving sector

4) The Plight of Migrant Care Workers In Japan: A Qualitative Study
of Their Stressors on Caregiving by Asis & Carandang, (2020)
regarding minority groups within a structurally dominant system

5) Occupational Heat Stress Among Migrant and Ethnic Minority
Outdoor Workers: A Scoping Review by van Selm et al. (2025)
regarding migrant and ethnic minority workers

However, that research treated the experiences of migrant workers as

the subject of structural analysis. No research has yet examined how these
work experiences are transformed into public performances on social
media, particularly TikTok. Based on this gap, this study aims to explore:

1) How do Indonesian migrant caregivers in Japan construct and
represent their minority identities through digital storytelling
practices on TikTok?

2) Does this self-representation encourage Indonesian migrant
caregivers to transform into microcelebrity in the digital space?

This study adopts a qualitative approach through content analysis of

TikTok videos produced by Indonesian migrant caregivers in Japan.
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2. Method

This study employs Qualitative Content Analysis (QCA) as a method
for analysing qualitative data at both the manifest and latent levels,
enabling researchers to comprehensively understand and identify
meaningful patterns within the data (Heydarikhayat et al., 2024; Tremblett
et al., 2023). In line with the objectives of QCA described by Tremblett et
al. (2023), namely “fo provide knowledge and understanding of the phenomenon
under study” through the processes of coding, categorization, description,
and exploration of patterns in the data. Furthermore, (Heydarikhayat et
al., 2024) emphasize that “the purpose of qualitative research is to understand
phenomena and ask ‘why’ and ‘how’ questions,” enabling QCA to articulate
concepts more deeply based on participants’ experiences. Thus, QCA 1is
the appropriate methodological choice for addressing this research
question through the identification, categorization, and interpretation of
content.

In determining the corpus data, this study uses a mixed-methods
framework designed by Andreotta et al. for social media research, which
consists of four phases: (1) Harvest social media and compile a corpus, (2)
Use data science techniques to compress the corpus along a dimension of
relevance, (3) Extract a subset of data from the most relevant parts of the
corpus, (4) Perform a qualitative analysis on this corpus of data (Ayton et
al., 2023). As for determining an appropriate sample size, this study refers
to the principle of information power, whereby sample size is determined
not by quantity but by the quality and depth of information obtained from
each data unit (Tremblett et al., 2023).

The corpus data was collected based on the criteria set forth in the
following table:

Table 3. Data Collection Criteria
Source: Authors’ analysis

Criteria Description
Keyword Caregiver, Caregiver Jepang, Kaigo,PMI Jepang
Hastag #Kaigo #Caregiver #CaregiverJepang #LifeInJapan
Language Indonesia
Duration 30 seconds — 5 minutes

Engagement Receive > 50 likes
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Inclusion First-person narrative content about work or life
Criteria experiences as an Indonesian migrant caregiver in
Japan

The data analysis process utilized thematic analysis. Braun & Clarke
(2006) explain that thematic analysis is a qualitative data analysis
technique aimed at exploring patterns and themes (Slamet et al., 2025).
The stages of thematic analysis outlined by Braun & Clarke are described
in (Slamet et al., 2025) as follows:

1) Familiarization

2) Initial Coding

3) Searching for Themes

4) Reviewing Themes

5) Defining and Naming Themes

6) Producing the Report
Data analysis in this study was facilitated by NVivo software. NVivo is
qualitative data analysis software developed to organize, analyse, and
identify patterns and meanings contained in unstructured data (Allsop et
al., 2022).

This study analyses TikTok video content publicly posted by
Indonesian migrant caregivers in Japan. The data used consists of publicly
available user-generated content. Furthermore, this study does not involve
direct interaction with participants and does not require formal informed
consent. This aligns with the Association of Internet Researchers (AoIR)
guidelines, which emphasize that ethical decision-making is contextual
(case-by-case) and depends on the nature of the platform, user
expectations, and the sensitivity of the topic under study (Franzke et al.,
2020)

Nevertheless, this study adheres to the ethical principles outlined in the
Belmont Report (1979), namely respect for persons, beneficence, and justice
(Franzke et al., 2020). First, to protect the subjects’ privacy, this study does
not identify specific accounts. Quoted content is paraphrased or
anonymized to minimize the risk of re-identification (Harrington, 2025).
Second, the researcher acknowledges that although videos are publicly
uploaded, content creators do not always anticipate that their content will
become the subject of academic analysis. Therefore, the researchers must
be careful in presenting the findings so as not to harm the subjects (Franzke
et al., 2020). Third, the topic under study demands a higher level of
sensitivity compared to general topics. Therefore, the researchers are
committed to not exploiting or exacerbating narratives that could reinforce
stigma against the subjects and the subject matter (Harrington, 2025).
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To ensure the validity of this qualitative study, the researcher referred
to the four criteria of trustworthiness developed by Lincoln & Guba (1985),
namely credibility, transferability, dependability, and confirmability
(Nowell et al., 2017). In addition to ensuring the validity of the study, the
determination of the sample size in this study was not based on statistical
representativeness. Rather, it was based on the sufficiency of information
to answer the research questions. This study analyzed 10 TikTok videos
selected purposively based on the criteria set forth in Table 3. All videos
consist of first-person narratives in Indonesian-by-Indonesian migrant
caregivers in Japan. Ensuring that each data unit is information-rich and
directly relevant to the research focus. The process of adding videos was
halted when initial analysis indicated that no new themes or patterns were
emerging from subsequent videos; this condition is methodologically
known as data saturation (Saunders et al., 2018).
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Research Design
Qualitative Content Analysis (QCA)

[

Data Source
TikTok Videos

Sampling Technique
Purposive Sampling

|

Data Corpus
10 Selected Videos (V1-V10)
(Based on Andreotta et al. Framework)

Anaiytical Lens
Digital Storytelling (Lambert, 2010)
Representation Theory (Hall, 1997)

|

Analytical Process
Familianzation - Coding - Theme Development —
Reviewing Themes - Defining Themes

Data Interpretation
Thematic Patterns and Meaning Construction

Findings
Performative Minority Identity
and Microceiebrity Formation

Figure 1. Research Flowchart
Source: Authors’ analysis

3. Results
The following section presents the findings of the analysis conducted
on ten TikTok videos (V1-V10) as outlined in Table 5.

Table 5. Research Corpus Data
Source: Authors’ analysis

No Account Label Duration Engagement
1. @ayosep_ V1 1:48 710 likes
https://vt.tiktok.com/ZS9S6jnNh/
2. @lu.qi V2 2:28 143 likes
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https://vt.tiktok.com/ZS9MtVShd
/

3. @ayosep_ V3 0:56 52 likes
https://vt.tiktok.com/ZS9S6Jcjf/

4. (wromaida.sthombing V4 5:14 6.690 likes
https://vt.tiktok.com/ZS9S62y1g/

5. @unfOOund__ V5 3:09 477 likes
https://vt.tiktok.com/ZS9S6Yen2/

6. @lug.mans2_ Vé 1:48 2.537 likes
https://vt.tiktok.com/ZS9RbaJ9g/

7. (@calvin_karu V7 1:54 3.333 likes
https:/ /vt.tiktok.com/ZS9RbbyKP
/

8. (@calvin_karu V8 3:11 3.565 likes
https://vt.tiktok.com/ZSIRbGieW
/

9. (@mamamumujp V9 0:58 3.538 likes
https://vt.tiktok.com/ZS9RbgQ4V
/

10. @wawan_siagian V10 3:17 38.6K likes
https://vt.tiktok.com/ZS96Vpgsp/

The findings of this study were obtained through a thematic Qualitative
Content Analysis (QCA) of ten TikTok videos (V1-V10) using NVivo
software. Through the stages of open coding and categorization, this study
identified seven main themes representing Indonesian migrant caregivers.
The distribution of the seven themes across V1-V10 is presented in Figure
2 as follows.

WORKPLACE

EMOTIONAL | OCCUPATIONAL | WORKPLACE SELF COMMUNICATION PERSONAL
BURDEN RISK REALITIES | REGULATION KALAORELEN? BARRIERS GROWTH Lo
DYNAMIC
Vi 33,33% 0% 0% 0% 0% 0% 100%
Vio 0% 33.33% 16,67% 16,67% 0% 16.67% 16.67% 100%
V2 14.29% 0% 0% 0% 14,29% 28.57% 100%
V3 0% 0% 0% 0% 0% 100%
V4 0% 11,11% 22,22% 11,11% 0% 11,11% 100%
V5 0% 0% 0% 0% 0% 100%
V6 22.22% 0% 11,11% 33.33% 22.22% 11,11% 0% 100%
\ 0% 0% 0% 0% 20% 100%
V8 33.33% 16,67% 0% 0% 0% 8,33% 100%
\ 20% 0% 0% 0% 20% 0% 100%
TOTAL 22,54% 18,31% 15,49% 14,08% 12,68% 8.45% 8.45% 100%

Figure 2. Theme Distribution Based on an NVivo Crosstab Query
Source: Authors’ analysis
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Based on Figure 2, the seven themes are distributed unevenly across the
videos, with an overall total that is not evenly distributed. The theme of
Emotional Burden was recorded as the most dominant theme, followed by
Occupational Risks, Work Reality, Self-Regulation, and Work
Relationship Dynamics. Meanwhile, Communication Barriers and
Personal Growth were the themes that appeared least frequently. This
pattern indicates that the discourse constructed in the TikTok videos (V1—
V10) themed around work experiences touches more on emotional and risk
dimensions than on aspects of self-development. The seven themes are
discussed in detail below.

3.1 Emotional Burden

Emotional burden is the most dominant theme in this research corpus.
It has a total mean of 22.54% and was identified in seven videos (V1, V2,
V3,V5,V6, V8, VI). This theme encompasses expressions of psychological
stress, affective exhaustion, and situations that require intensive emotional
management in the work of caregivers.

The emotional burden depicted in these videos varies. It ranges from
stress stemming from the nature of the work itself to stress caused by
interpersonal relationships in the workplace. V1 describes “concerns” felt
not only by the workers, but also by family members and §&5% (Shisetsu).
V2 reveals emotional burdens in a more subtle way, namely feelings of
stagnation and lack of growth despite working in a relatively relaxed
environment. V3 explicitly states that migrant caregivers require emotional
management skills because they deal directly with elderly people who
experience “mood swings” and emphasizes that an inability to manage this
will lead to stress.

In line with this, V5 describes how a heavy workload feels even heavier
when coworkers do not contribute fairly, leading to feelings of “working
alone” and resentment. V6 expresses a sense of helplessness when receiving
criticism that cannot be refuted, describing this as “the hardest part of Kaigo.”
An even heavier burden is evident in V8, who recounts a traumatic
experience that caused her body to shake and triggered immediate stress,
as well as in V9, who expresses sadness after being bitten by an elderly
person under her care

Overall, the theme of emotional burden illustrates that Kaigo work
places Indonesian migrant caregivers under high affective demands.
Whether chronic or situational. This theme is part of the performativity of
minority identity, where Indonesian migrant caregivers consciously
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construct and present their emotional experiences as a form of identity
negotiation in digital spaces.
3.2 Occupational Risks

Workplace risks were identified as the second most common theme,
with a total mean of 18.31%. They were found in five videos (V1, V4, V8,
V9, V10). This theme encompasses various forms of physical and legal
risks faced by Indonesian migrant caregivers in carrying out their daily
work responsibilities.

The risks emerging in this corpus are divided into two main
dimensions. First, physical risks directly related to the safety of both the
worker and the patient. V4 depicts the potential for serious injury to a
patient due to a minor oversight during patient transfer. Meanwhile, V9
recounts an experience of being pulled and bitten by a patient infected with
MRSA. V10 recounts a hygiene-related situation during a patient’s diaper
change that resulted in contamination.

Second, legal risks arise when a patient’s death leads to legal
consequences for the worker. V1 and V8 both describe experiences of
police interrogation following a patient’s death under their care. V8 even
details facing pressure from the family to perform an autopsy.

The disclosure of these risks in the public space of TikTok reflects the
performativity of minority identities. Indonesian migrant caregivers
actively showcase the vulnerabilities and dangers they face. This serves as
a strategy to assert their presence and experiences, which are often invisible
in society.

3.3 Workplace Realities

Work realities were 1dentified in six videos (V2, V3, V4, V6, V8, V10)
with a total mean of 15.49%. This theme encompasses the creators’
depictions of actual working conditions, intended to reflect what is truly
happening on the ground.

The work realities revealed in this corpus fall into two categories. First,
realities related to seniority dynamics in the workplace. V6 depicts how
junior workers can only remain silent when lectured by colleagues or
superiors who believe they are always right. An unwritten hierarchy that
feels very real. V4 and V10 explicitly state that their content is intended as
a guide for prospective workers, implicitly positioning them as figures with
a responsibility to provide direction. Second, the reality of unexpected
situational risks within work routines. V2 mentions the workload
stemming from the number of patients in a single shift. Meanwhile, V8
recounts how an ordinary moment like breakfast can lead to a patient’s
death. This demonstrates that in the field of caregiving (Kaigo), the line
between routine and crisis is extremely thin.
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This pattern reveals that narratives of work reality are not neutral.
Through their construction as experienced insiders, the creators actively
negotiate the stigma of a job often viewed with disdain. Simultaneously,
they assert their authority as migrant workers who have “survived.” This
constitutes a form of performative minority identity that uses experience as
a source of legitimacy in the digital space.

3.4 Self Regulation

Self-control was identified in four videos (V4, V6, V7, V10) with a total
mean of 14.08%. This theme encompasses Kaigo workers’ efforts to
manage their emotional responses and behavior amid work situations that
trigger frustration, whether stemming from patients or coworkers.

Self-control in this corpus appears in two forms. First, self-control
toward patients. V4 describes how an elderly patient twisted his hand and
pulled on his shirt. However, he could not resist due to the demands of
professionalism, as he stated, “I must be patient; I must be professional.”
In V10, a similar situation arises when the caregiver must remain calm
while a patient interferes with a care procedure involving a sensitive area.
Second, self-control toward coworkers. V6 bluntly states that the hardest
part of Kaigo is not the physical labor, but restraining oneself from hitting
an annoying coworker. This statement is laden with frustration, yet
concludes with an awareness of the consequences. V7 wraps up this theme
by emphasizing that extra patience and gratitude are the primary tools for
surviving in Kaigo work.

This expression of self-control is not merely a personal reflection.
Rather, it is the affective capacity of Indonesian migrant caregivers as an
added value. By displaying the ability to exercise self-restraint in public,
the creators indirectly construct a self-image as resilient and dignified
workers amidst working conditions that are often demeaning.

3.5 Workplace Relationship Dynamic

Dynamics of work relationships were identified in three videos (V4,
V5, V6) with a total mean of 12.68%. This theme encompasses the
complexity of relationships among workers. Both horizontal relationships
among staff members and hierarchical relationships between supervisors
and senior staff.

The dynamics of work relationships frequently appearing in this
corpus reveal two interrelated patterns. First, the imbalance in workload
between Indonesian migrant caregivers and local workers. V5 voiced
complaints after working for over a year, highlighting that not all Japanese
coworkers were willing to contribute fairly. She notes, “Some just sit
around and give orders,” while the team’s work still had to be completed.
V6 experienced something similar as a new or junior employee; she was
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constantly told to handle tasks that should have been done by two people,
while her colleagues merely wandered around without contributing.

Second, power dynamics that have the potential to trigger open
conflict. V4 recounts a moment when he lost control and slapped the leg
of a disrespectful patient. An action that marked the boundary between
professionalism and a human response to treatment that crossed the line.
V6 also revealed that behind daily interactions, there is a culture of gossip
among Japanese coworkers. This, of course, creates its own form of
pressure that isn’t immediately apparent.

The revelation of these workplace dynamics reflects a performative
minority identity that is confrontational in nature. The creators do not
merely recount the injustices they have experienced. They also openly
position themselves as agents capable of recognizing, naming, and even
challenging the unequal power structures in their workplaces.

3.6 Communication Barriers

Communication barriers were identified in five videos (V2, V6, V7,
V9, V10), with a total mean of 8.45%. This theme encompasses the
challenges faced by Indonesian migrant caregivers in communicating.
Both with patients and coworkers, which stem primarily from limited
Japanese language proficiency.

Communication barriers in this corpus manifest in two dimensions.
First, language barriers in daily work interactions. V7 openly admits that
at the beginning of her employment, she did not understand the language.
This was a significant challenge, given that the role of a caregiver (Kaigo)
relies heavily on verbal communication. V6 highlights another aspect of
this barrier: her inability to speak the language left her powerless to defend
herself when being scolded. Thus, they chose to remain silent, not because
they agreed but due to language limitations. Conversely, V2 views this
obstacle as an opportunity. They mention that working in Kaigo actually
serves as a means to develop communication skills.

Second, communication barriers stemming from the patients’
conditions. V9 and V10 faced situations where communication with
patients could not proceed normally due to the patients’ declining cognitive
abilities. Consequently, workers had to rely on coordination with other
colleagues to complete care tasks.

The articulation of these communication barriers reveals how
language limitations serve as a tangible marker of minority status.
However, by openly sharing these experiences in digital spaces, the
creators transform this weakness into a narrative that strengthens their
identity. Becoming figures of Indonesian migrant caregivers who continue
to adapt and grow.
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3.7 Personal Growth

Personal growth was identified in five videos (V2, V4, V7, V8, V10)
with a total mean of 8.45%. This makes it the theme with the fewest
occurrences, alongside communication barriers. This theme encompasses
the reflections of Indonesian migrant caregivers on the development they
have experienced while working, both professionally and personally.

The personal growth expressed in this corpus takes several forms. V2
mentions that the move to the “Rouken” facility opened up many new
things to learn and provided a space to enhance their potential as Kaigo
workers. V7 observes that their Japanese language skills improved
naturally alongside the intensity of communication in their daily work.
V10 describes growth that is more psychological in nature. This creator
mentions that unpleasant situations, such as changing a patient’s diaper,
are now accepted as “routine.” This normalization marks the adaptation
process they have undergone while working in Kaigo. V4 encourages
viewers to learn from others’ experiences before deciding whether to
continue or not. Meanwhile, V8 concludes their traumatic story by opening
a space for sharing among fellow workers who have experienced similar
situations.

The narratives of personal growth in these videos are not merely
reflective. This 1s a storytelling strategy used to represent minority
identities. By presenting themselves as individuals who have undergone a
real transformation, the creators stage their life experiences as narratives
worthy of being shared and heard in the digital space.

4. Discussion

The findings of this study cannot be interpreted merely as workplace
grievances. The seven identified themes reflect the active process by which
Indonesian migrant caregivers encode their experiences into TikTok
content. Stuart Hall’s theory of representation asserts that meaning is not
naturally inherent in an object but is actively constructed through language
and practices of signification (Iswara & Moerdisuroso, 2022; Yuwono,
2021). Through this framework, the encoding process carried out by
Indonesian migrant caregivers on TikTok can be analyzed through three
interpretive positions. Namely, dominant reading, negotiated reading, and
oppositional reading (Iswara & Moerdisuroso, 2022).
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Figure 3. Concept Map Codes
Source: Authors’ analysis (NVivo)

Dominant reading is evident in narratives that confirm the general
perception of caregiver work as arduous and high-risk. V4 explicitly warns
prospective workers about serious physical risks. This narrative operates
within a dominant logic that portrays Indonesian migrant caregivers as a
vulnerable group. This is consistent with Ladegaard (2025) findings that
migrant workers often face working conditions that are physically and
psychologically high-risk. However, analytically speaking, V4 does not
merely reproduce victim narratives. The creator of V4 positions themselves
as an experienced insider who has the right to correct the framing of the
narrative on TikTok. This is an action that demonstrates meta-narrative
awareness regarding the construction of representation itself.

More analytically complex is the position of “negotiated reading,” in
which the creator neither fully rejects nor accepts the dominant narrative,
but rather negotiates between the two. V2 explicitly acknowledges the
burden of work, including feelings of stagnation and hindered personal
growth. However, this narrative does not stop at merely acknowledging
these difficulties. Simultaneously, the creator positions the move to the
Rouken facility as a concrete opportunity to enhance their capabilities. This
type of narrative construction indicates a dual awareness within the
creator, acknowledging their marginal position while simultaneously
rejecting the internalization of an identity as a victim. Hall identifies that
in a negotiated reading position, communicators operate with adaptive
logic. In this framework, the dominant framework is generally accepted,
but exceptions are made to accommodate their specific social conditions.
(Iswara & Moerdisuroso, 2022).
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A similar pattern emerges when V2 frames language barriers not as a
limiting factor, but rather as a means of developing communication skills.
Yet structurally, language barriers are one of the most consistent variables
weakening migrant workers’ bargaining power in the destination country
(van Selm et al., 2025). It is this transformation that analytically
distinguishes negotiated reading from simple optimism. The creators
recognize the structural inequalities surrounding their position, yet actively
refuse to let them become the endpoint of their identity construction.

The most explicit oppositional reading is evident in V6, who directly
1dentifies the “Tatemae” culture and the practice of gossiping among
Japanese coworkers as sources of hidden stress. V6 states that the hardest
part of being a caregiver is not the physical labor. Rather, it is restraining
oneself from confronting annoying coworkers. Within Hall’s framework,
this constitutes a form of resistance against the hegemonic code that
requires migrant workers to be compliant and non-confrontational (Iswara
& Moerdisuroso, 2022). By publicizing this resistance through TikTok, V6
is not merely telling a story but actively positioning itself as a subject
capable of recognizing and naming unequal relational structures. This
aligns with the argument that social media enables marginalized groups to
transition from information recipients to narrative producers who shape
public opinion (Syah et al., 2025).

4.1 Storytelling as a Representation Practice of Indonesian Migrant
Caregivers

Lambert (2010) describes the seven elements of digital storytelling
(DST) as overlapping processes within a single narrative production (Chan
& Sage, 2021). Figure 4 illustrates the distribution of codes across videos
in this corpus, revealing two dominant clusters. Namely, Emotional
Burden and Self-Regulation, which serve as the primary analytical entry
points for understanding how DST elements manifest within the TikTok
format.
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Figure 4. Comparison Map Codes
Source: Authors’ analysis (NVivo)

The comparison map in Figure 4 reveals two dominant clusters
emerging from the corpus: Emotional Burden and Self-Regulation. These
clusters reflect not only what creators feel, but also how they strategically
manage and represent those feelings within the constraints of the TikTok
platform.

The DST element of owning emotions is the most dominant in this
corpus, as reflected in the high frequency of the “Emotional Burden”
theme (22.54%), identified in seven out of ten videos. V8, who described
her body trembling after a traumatic experience, and V9, who expressed
sadness after being bitten by a patient with MRSA, are explicit examples
of this element. This kind of affective burden is consistent with the findings
of Sever & Tiryaki (2025)Female migrant workers in the caregiving sector
bear emotional labor demands that are often not formally recognized.
However, in the context of TikTok, owning emotions is not synonymous
with complete vulnerability. The short-video format compels creators to
package emotions into rapidly consumable narratives (Retnasary &
Fitriawati, 2022). Making emotional expression inherently selective and
curated, not an honest mirror of the whole experience. But a representation
that has already passed through a process of personal editorial judgment.
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This curatorial process is directly tied to the second cluster, Self-
Regulation. Within Lambert's DST framework, this element reflects
having a point of view. This refers to the creator's conscious awareness of
positioning themselves as a subject in control of their own narrative (Chan
& Sage, 2021). Creators do not merely vent their emotions; they actively
decide which parts of their experience are worthy of display and which
should remain private. Through Stuart Hall's lens (1997), this practice
constitutes a form of negotiated reading, where creators accept certain
dominant structures, such as the expectation that migrant workers must
appear resilient and professional, yet simultaneously negotiate them by
displaying measured vulnerability. This is evident in V3 and V6, which
explicitly depict grueling work routines yet conclude with affirmative
messages about personal resilience, reflecting what Lambert terms
economy, the ability to package complex experiences into brief durations
without losing depth of meaning (Chan & Sage, 2021).

The element of finding the moment is apparent in the way creators select
a single event as the narrative epicentre. V8 chose the specific moment of
"a patient dying during an ordinary breakfast hour" as the entry point for a
narrative about occupational risk, while V10 used the experience of
changing a contaminated patient's diaper as its narrative anchor. As Chan
& Sage (2021) explain, this element encourages storytellers to identify the
most significant moment that encapsulates their entire experience,
transforming raw reality into narratives with a clear dramatic arc.

The element of sharing it in the TikTok context carries dimensions
fundamentally different from the community workshop model of DST
envisioned by Lambert (Chan & Sage, 2021). TikTok's distribution
features, including the For You Page mechanism, duet, and stitch, enable
narratives to undergo re-circulation that extends far beyond the creator's
personal network. V10, with 38.600 likes, demonstrates that certain
narratives are not merely shared but actively amplified by the platform's
algorithm (Yuliana et al., 2023). This transforms DST from a personal
practice into a semi-viral public one, where the reach of a narrative is no
longer entirely in the creator's hands.

4.2 Toward Microcelebrity Through Authenticity and Audience
Engagement

The digital storytelling practices identified in the preceding section.
Particularly, self-regulation, curated authenticity, and algorithmic
amplification. Do not merely function as expensive tools. Through Hall’s
(1997) lens of representations, these practices collectively produce a
strategic representational position that is legible, relatable, and affectively
resonant to platform audiences. It is precisely this combination that creates
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the structural conditions for Microcelebrity to emerge. This section
1dentifies three interconnected mechanisms through which that process
unfolds: authenticity capital, niche identity, and parasocial bonds.

Authenticity capital is most evident in videos with the highest
engagement. V10 (38.600 likes) and V4 (6.690 likes) are the most
analytically rich in terms of occupational risk and emotional burden. This
pattern suggests that authenticity operates not merely as a personal value,
but as an algorithmically rewarded currency on the platform. As Abidin
(2020) argues, visibility on TikTok is inseparable from attention
economies, where creators who narrate their experiences with specificity
and emotional honesty generate stronger audience responses, which in
turn increases their reach within the platform's recommendation system.

Niche identity emerges from the consistency with which certain creators
frame their content around the Kaigo experience and their position as
minority workers in Japan. While not all creators in this corpus do so
systematically, those who do construct a recognizable personal brand
rooted in their migratory and occupational specificity. This is consistent
with findings on immigrant influencers on TikTok, where creative
practices shaped around lived migratory experiences produce
multidimensional Microcelebrity identities that extend beyond mere
documentation of displacement (Jaramillo-Dent et al., 2022).

Parasocial bonds are reflected in the affective responses visible in the
comment sections and engagement metrics across the corpus. Audiences
do not merely consume these narratives passively. They respond,
empathize and return. Smith & Mendelson (2025) Specifically demonstrate
that comment sections on TikTok serve as a critical site where parasocial
intimacy 1s actively constructed and reinforced, as audiences publicly
express identification and emotional attachment to creators. This dynamic
is directly enabled by the sharing element of DST, which in the TikTok
context transforms personal narratives into semi-public encounters
between creator and audience (Chan & Sage, 2021). Stein et al. (2024)
Further note that self-disclosure on platforms such as TikTok, which is a
defining feature of the narratives, is among the strongest predictors of
intense parasocial responses from audiences.

However, these three mechanisms have not yet coalesced into a fully
realized microcelebrity across the entire corpus. Their presence remains
uneven, concentrated in a small number of videos and creators rather than
distributed consistently. This study, therefore, positions microcelebrity not
as an established outcome but as an emergent trajectory shaped by the
intersection of strategic self-representation, platform logic, and audience
engagement. Whether this trajectory ultimately consolidates into sustained

1800



microcelebrity among Indonesian migrant caregivers remains an open
question for future research.

5. Conclusion

This study demonstrates that Indonesian migrant caregivers in Japan
do not merely document their experiences on TikTok. They actively
construct and perform their minority identities through strategically
curated digital storytelling. Analyzed through Stuart Hall’s theory of
representation, the seven identified themes, namely emotional burden,
occupational risks, workplace realities, self-regulation, workplace
relationship dynamics, communication barriers, and personal growth,
collectively reflect a dynamic process of dominant, negotiated, and
oppositional encoding. This finding makes three interrelated theoretical
contributions. It repositions Hall’s framework from a model of audience
reception toward one of active self-encoding by marginalized content
producers. It introduces and operationalizes the concept of performative
minority identity at the intersection of digital storytelling and platform
visibility, and it extends Lambert’s DST framework beyond its original
community workshop model into algorithmically governed, short-video
spaces where emotional expression is editorially constrained by platform
logic. Together, these mechanisms produce the structural conditions for an
emergent, if uneven, microcelebrity trajectory among Indonesian migrant
caregivers.

These findings carry concrete practical implications for migrant
workers, advocacy organizations, and pre-departure training programs.
This study affirms that digital literacy, specifically the capacity to produce,
curate, and strategically frame self-narratives, constitutes a form of
psychosocial and professional capital that deserves formal recognition and
cultivation. For policymakers and labor protection agencies such as the
KP2MI. The themes surfacing in this corpus represent conditions,
including legal exposure following patient death, emotional exhaustion,
and covert workplace discrimination through Tatemae culture. That formal
oversight mechanisms have yet to adequately address, suggesting that user-
generated content may serve as an underutilized source of field intelligence
for labor policy evaluation. For platform governance, the finding that
algorithmic amplification disproportionately rewards emotionally intense
and risk-laden narratives raises critical questions about whether
recommendation systems structurally incentivize minority creators to
overperform vulnerability as the price of visibility.

This study is not without limitations. The corpus of ten videos was
selected for information richness and to reach data saturation. Remains
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small and cannot be considered representative of Indonesian migrant
caregivers as a population. The non-reactive design, which involved
analyzing publicly available content without direct creator engagement,
means that interpretations of encoding intent remain inferential and
unvalidated by the creators themselves. Furthermore, audience reception
analysis was limited to engagement metrics, leaving the formation of
parasocial bonds as an empirically undemonstrated claim, and the absence
of longitudinal tracking makes it impossible to assess how narrative
strategies evolve over time or in response to algorithmic shifts.

Future research should address these gaps through longitudinal creator
tracking, systematic comment-section analysis combined with creator
interviews, and comparative studies across source countries and platforms.
Most critically, algorithm auditing methodologies are needed to
empirically measure how TikTok’s recommendation system differentially
amplifies or suppresses minority caregiver content, a structural question
whose answer would substantially reframe our understanding of who gets
to perform, and who gets to be heard, in the digital public sphere.
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